SOCIOLOGICAIANALYSIS
ON THE DECARBONISATION DEMAND
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PARTICIPANTS

Suma Capital, independent asset
manager, leader in sustainable
and impact investing with nearly
two decades of track record,
committed to shared economic
growth and to generating a long-
term positive impact on our
society and the environment
through three investment
strategies: SC Growth, SC Infra
and SC Venture.

SALVETTI LLOMBART

I NS P 1T R 1T N G C HANGES

SALVETTI & LLOMBARWas founded
more than 25 years ago and since
its beginnings it has established itself
as a benchmark for quality and
excellence in market research and
social research. Its positioning
between agency and consultancy sets
it apart and enables it as a valuable
partner in strategy and change for
large and medium-sized organizations

nationwide and international.

G GreeMko

GreeMko makes it easy for
companies on its path towards
environmental sustainability and
decarbonization through
technology and innovation. A
software for companies of any
size and sector to actively
manage their environmental
impact including the carbon
footprint calculation of all three

scopes.
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1- Profiles of
citizens

2- Challenges of
decarbonization

PURPOSEANDSCOPE

We find ourselves in a world where the urgency for effective climate action is increasingly evident. Today it is crucial
not only to understand and comprehend the technological solutions and public policies implemented to reduce carbon

emissions causingclimate change, but also to recognise the human dimension involved in these processes. However, the

or economy?

traditional focus of studies and analyses on decarbonisation is limited to effort of the supply-side, from the position played
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by private companies and public authorities.

This project, promoted by Suma Capital in collaboration with the strategic consultancy Salvetti & Llombart and with the
technical support of GreeMko in the carbon footprint methodology , seeks to understand how the Spanish population

perceives and reacts to the need to reduce carbon emissions. Suma Capital proposes to approach the understanding of

responsible?

sustainability and climate change from a different and pioneering angle: the demand for decarbonisation of the

citizenship and,in particular of the individual.

The purpose of this analysis is twofold: on the one hand, to identify the various attitudes and behaviours that citizens adopt

towards decarbonisation; and on the other hand, to explore the factors that motivate or inhibit these behaviours. By focusing

of the citizen

on the demand-side rather than just the supply-side, this study aims to reveal motivations and barriers crucial to designing

5- Contradictions

more effective and resonant strategies at societal, businessand government levels. Through a robust methodology that
includes large-scale surveys advanced statistical analysis and socio-demographic segmentation, we capture the diversity
of opinions and practices acrossthe country, providing a detailed shapshotof how citizens approach the challenge of

sustainability in their daily lives.
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Based on the
guestions about their
positioning,
knowledge and
attitude towards
climate change, we
Identify
3 profiles

of citizens...

41%

HOPELESS

43%

BELIEVERS

The Believers,

Proactive, conscious and
those who believe that the
decarbonisation is possible,
they account for 43%of the
total of citizenship

The Hopeless

who, despite being quite
aware, have little faith and
hope in achieving a green
future ; they represent 41%
of the population
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There is widespread
awareness of the
Importance of reducing
the CO2 footprint.: more
than 5 out of 10
citizens considerit a
serious problem and its
solution is possible
and compatible with

economic growth

43%

BELIEVERS

The Believers, aswell as being
conscious ofthe problem of
climate change, they firmly
believe in the possibility of

successfulaction towards
climate change

Climate change s a reality
and it is avery serious problem

Climate changeis questionable and less

serious than we are led to believe . 10%
42%
58%

It is possible to achieve both economic growth

and decarbonisation, they are compatible. 92%

In Spain, economic growth or stability is
currently more of a priority  than 9%
progress towards decarbonisation.

41%

HOPELESS

The Hopeless although
aware of the gravity of the
situation, they live it with a

certain hopelessness

18%

19%

33%

67%

Q52 Here are some opinions that people like you have shared on sustainability issues and specifically on decarbonisation, i .e. the reduction of CO2 emissions. Choose which of the two options best reflects your personal opinion.

The Skepticals think that
climate change is
questionable and,

consequently, they are not

overly concerned about it
nor do they believe in a
sustainable future

0%

14%

25%

75%
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The Hopelesstend to be
younger while at the other
end, the Skepticals are
more prersent

In the older age group

43%

BELIEVERS

GENDER

AVERAGEAGE 50 9

30-44 45-55 +55 years

POPULATION SIZE ORESIDENCE

19% | 28% 31% | 23%

-20.000 20.000 a 100.001 +500.000

inhabitants 100,000 500,000 inhabitants
inhabitants . inhabitants .

41%

HOPELESS

GENDER

AVERAGEAGE 47 _ 5

30-44 45-55 +55 years

POPULATION SIZE ORESIDENCE

21% | 28% 29% | 23%

-20.000 20.000 a 100.001 +500.000

inhabitants 100,000 500,000 inhabitants
inhabitants . inhabitants .
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2- KEYCHALLENGESOF DECARBONISATION

"Changinghabits Is difficult

and Is the main barrier for
citizenship. However, economic
Incentives and infrastructure can
help drive this change”

1- Profiles of

2- Challenges of

deca
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1- Profiles of
citizens

% CITIZENDECLARBHHATIT IS VERYDIFFICULTR FAIRLY
1in 2 citizens find it DIFFICULT TAADOPTSUSTAINABLBABITSIN EACHAREA

very or quite difficult 85
to adopt a more o8
. . 74%of
sustainable habit of citizens

finds it very difficult or
fairly difficultto change

In their daily lives theirenergy consumption

habits at home

or economy?

c
e
IS
N

c

o]
o]

S

]

o

o)
(@]
™

49%of citizens find it
very or fairly easy to
changetheir current
waste management
habits to reduce their
individual footprint

Waste management,
consumption of goods
and mobility are all

areas in which the

51%

citizens find it 5 K
. | A £,
easler to engage, > 8%
Changingcurrent ©_. b
while food and energy Changing
consumption Changingfood transport and Changinghabits
energy consumption habits consumption mobility habits on waste
at home habits management _ <—§
are considered the £ 8
2 £
most difficult
TOUGHER EASIER
CHANGINGHABITSTO CHANGINGHABITSTO
REDUCHEOOTPRINT REDUCHEOOTPRINT

* XX%= Very + Fairly difficult.

Q49. Thinking about your needs and situation over the next year, how easy or difficult would it be for youto change your current habits in each of the following areas to reduce your carbon footprint ? 9
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SUMANET ZERONDEX




1- Profiles of
citizens

CITIZENBARRIERS O PROGRESGNINDIVIDUAIDECARBONISATION

2- Challenges of
decarbonization

The deactivation
of the barriers for 67%

Economic barriers

citizens is through

or economy?

70% Lack of subsidies

greater investment 57% 1 do not have

sufficient financial
resources
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and awareness-

raising that breaks

' ' ' 67%0f citiz
with ingrained -
reaso'nsfor not
routines and self- adopting more

sustainable habits

exculpatory

of the citizen

attitudes

5- Contradictions

OTHERBARRIERS

Lack of subsidies _ 54 The perception that what | can do _ 28

has little or no impact
Change of habits _ 40
| do not have sufficient I :s

financial resources

weight of
the verticals

My lack of knowledge on this subject [l 27

The remoteness/absence [ 18
Little/lack of supply of _ 38 of recycling bins in my area
suitable sustainable products and
services to my needs

Q55. Thinking about yourself, what aspects make it difficult for you to adopt habits that allow youto reduce your individual carbon footprint? Pleaseindicate the 3 aspects that make it most difficult for youto adopt 10
more sustainable habits

7- Presentation of the
SUMANET ZERONDEX




S[eaman ay)
suaznd uolyeziuocgedap ¢Awouods 1o Jo 1ybBiam X3ANOH3Z LANVINNS
JO sa|joid -T Jo sabusjeyd -z uoneziuogsedaq -§ ayl -9 ay1 Jo uoneuasaid -/

i
of the

ders it possible to
ithout

ore than half

<

L% .|

A\
O\ N

ION Consi

hamming economic growth
the other half doesn't seeit aspossible”

ightly

'populat

‘

&

.‘,1

advocate sustainability w

Q-
VI
=
O
Z
O
O
LL]
i
)
O
T
<
=
Z
O
o
ad
<
O
L]
O
™

.’lﬂl"\
Sl &

gl .
e
Y ,,.




Just over half of the
population considersi t 0 s
possible to advocate
sustainability without
undermining economic
growth ; the other half,
however, does not.
The generational factor
justifies the differences in

perception.

COMPATIBILITBETWEENSUSTAINABILITANDECONOMIC
DEVELOPMENT

TOTAL

- Citizens who believe that today in Spain
ECONOMIC GROWTH ‘ | the priority is growth or economic

+ DECARBONISATION stability instead of moving towards
ARECOMPATIBLE /

decarbonisation.

Citizens who believe that is possible to
achieve both economic growth and
progress towards decarbonisation, they
are compatible

PRIORITY ONECONOMIC

GROWTH

(n=2000)

GenZ Millennials Generation X Baby Boomers
(18 to 29 years old) (30 to 44 years old) (45 to 55 years old) (+55years)

(n=299) (n=764)

For 53%o0f GenZ economic growth is a priority 63% of Baby Boomers believe economic
over decarbonisation progress and decarbonisation are compatible

Q52 Here are some opinions that people like you have shared on sustainability issues and specifically on decarbonisation, i .e. the reduction of CO2emissions. Choose which of the two options best reflects your

personal opinion.
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4- WHO ISRESPONSIBLEORDECARBONISATION?

“Themain responsibility is
attributed to governments and
Institutions. . Although young people
consider themselves to be more
mformed,..they feel

¥ 5 - lessresponsible”

13
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1- Profiles of
citizens

LEVELOF RESPONSIBILITATTRIBUTED TEACHACTORIN THEDECARBONISATIGNROCESS
% CITIZENSATTRIBUTEA LOT OFRESPONSIBILITYO

66%
63%
60%
59%
50%
49%
|

47%of citizens consider society asa whole to be very responsible ‘
in the fight against climate change, but only 38%consider
themselves individually responsible.

2- Challenges of
decarbonization
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the main actors responsible
for moving towards

decarbonisation are,

responsible?

4- Whois

above all, governments
and public institutions

In addition to private

of the citizen

companies

5- Contradictions
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Q53. In the process of decarbonisation and the fight against climate change, what level of responsibility do you think each of the following  entities has? 14




Younger generations feel
less responsible on the

decarbonisation process

LEVELOF SELFPERCEIVED RESPONSIBILON THE
DECARBONISATICNROCES® OFSELFPERCEIVED
RESPONSIBILITORDECARBONISATICNROCESS

1

TOTAL GenZ Millennials Generation X Baby Boomers
(18 to 29 years old) (30 to 44 years old) (45 to 55 years old) (+55 years)

o

A LOT OF RESPONSIBILITY

38%

(n=2000) (n=299) (n=510) (n=427) (n=764)

14% 21% 16% 12% 11%

41%of Baby Boomersfeel very responsible, +10%than GenZwho seem to attribute the sole
responsibility to previous generations.

Q53. In the process of decarbonisation and the fight against climate change, what level of responsibility do you think each of the following entities  has? Answers for"You

15
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7 out of 10
citizens admit to
having a lack of
awareness-raising
and training on their

own carbon footprint

SELFPERCEIVEBNOWLEDGBOF PERSONAEOOTPRINT

| am very aware of the
carbon emissions|
generate in my day-to-day
life and what | can do
about it to reduce them

| knowthat some of my habits
generate a considerable level
of carbon emissions, but | don't
know to what extent

41%of GenZsaythey are very aware andinformed
about their individual footprint and how to reduce it,
well above the rest of the generations.

TOTAL GenZ Millennials Generation X
(18 to 29 years old) (30 to 44 years old) (45 to 55 years old)

41% bed

(n=2000) (n=299) (n=510) (n=427)

!

Baby Boomers
(+55 years)

(n=764)

How much do you think you know about the carbon emissions you personally generate, and the options you have in your daily life to reduce this footprint? Choose which of these statements you most identify with .

16
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Increased purchasing power
has contradictory effects in
terms of sustainable habits and

decarbonization

HIGHINCOMEVS.LOWINCOME

Although many
high-income
citizens are

already aware

and investing in
sustainable
equipment...

&

+40%

Use of
renewable
sources

X 2

Electric
cars

X 3

Solar
panels
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GenZdeclare themselves
more aware and informed |,
but they don't give up

their active lifestyle
and cause noticeable

Increases in new sources of

Impacts

GENZVS. AVERAGBOPULATION

They use more

sustainable 6‘
(o) (o)

means of
transport in
their daily lives 0
and buy more X 2 = 20 A)
on the second- Bus Car

hand market... use use

8

2ND

W

X 2

2nd hand
purchases

19
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Baby Boomers:

the silent sustainables.

They consider
themselves to be
less skilled
and in general, less
sustainable, but their

habits tell us different

BABY BOOMERES. POPULATIOMEAN

\0

. — — Q
In practice , they - & — n > !\QJ
have more ’R A\ 'Il ! 00
sustainable — -
habits than Minus Minus Minus Minus Minus Minus
Jounger X2 x2 x3 x3 x3 x2 X 2
generations. w-grkegn Flights for Packaged Prepared Clothes Purchase Online
foot personal ready food shopping technologica shopping
reasons meals and delivery | goods

6
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1- Profiles of
citizens

CONTRIBUTIONF THE DIFFERENVERTICALS:
REALVS.CITIZENPERCEPTION

2- Challenges of
decarbonization

MOBILITY/ PURCHASEOF GOODY FOOD/ ENERGY WASTE

Citizens
underestimate the
real impact of their

mobility habits,
purchase of goods
and energy

consumption

SELFPERCEPTION

of the population on
their individual
footprint (Base=10Q

REALWEIGHT
of each vertical
In the current
footprint of
citizenship
(Base=100)

On average, citizens
attribute 23%of their
individual footprint to
their mobility habits.
However, in reality ,
mobility is responsible
for 32%of the emissions
generated by citizens.
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/- PRESENTATIONDF THESUMANET ZEROINDE

"Thecitizenship must initiate a
phase of activation and
alignment between contribution,
perception and impact on
decarbonisation”

23
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